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Content Creators and Advertising

‘ sarahpalin97 & « Follow

sarahpalin97 As a busy _{ mom | need all
the energy | can get, but coffee makes me
crash mid-day and | dread feeling sluggish
(and sometimes not so super kid-friendly
22'!). After visiting Bristol recently, she
raved about the @teamiblends skinny tea
that she swears by and has been using
forever, so | gave the teas a shot - Amazing!
My new coffee replacement for a few weeks
now! | travel a lot, plus we do so many
outdoor activities requiring lots of energy -
the teas help and actually let me keep up
with Trig X, It's easy to take the tea
everywhere after filling up my tumbler in the
morning. So easy! No need to add sugar
because it's so good & You can use code
PALIN for 15% off your order! 49 427 views il 997 @ 157 & SHARE =

#thankyouteami
The Melea Show .
nillliandthanitu Achivanithalr im Aana Published on Apr 4, 2017 SUBSCRIEE 372K

: Q | know you've heard of Blue Apron, but could Blue Apron be CHEAPER than the Grocery
2,987 likes Store??! In today’s Blue Apron Review & Price Comparison, | am testing 10 see If Blue Apron
APRIL 18 truly Is cheaper than shopoing at the grocery store. Plus, throwing a little Blue Apron cooking

http://
PALIN for 15% off your order! themeleashow.com/
blueapron

s B

By LIS GITS

Blue Apron Cheaper than the Grocery Store??! (Review & Price Comparison)

Load more comments




Guidelines & Regulation

Contact | Stay Connected Privacy Policy FTC an espafiol .
FEDERAL TRADE COMMISSION Signin/Signup A AS AJ C APJ Sesrch
PROTECTING AMERICA’'S CONSUMERS

-Home About Asa and Ca=R

ABOUT THE FTC NEWS & EVENTS ENFORCEMENT POLICY TIPS & ADVICE

Coceas and rulings Advice and resouces ssLes and opics Make 3
| WOULD LIKE TQ...

Homa » Tips & Advice » Business Center » Guicance » The FTC's Endarsement Guidas: What People Are Ascing

Recognising ads: Social media A mmeS

The FTC’s Endorsement Guides: What People Are Asking | Advice online | 30 Dec 2016

!
TAGS: Advertising and Mar<eting | Endorsemants | Online Advertising and Marketing

Answears ‘c questions people are asking about the FTC's Endorsemant Guides, including informaticn about disclosing material ccrnections betwaan r
advertisers and endorsers. You're he Home Advice and resources Resource library Resource search results Recognising acs: St )
‘ Nole: This acviee i1s given by the CAR Executive about non-broadeast acvertising. H does not constitude Nare A |
5 legal advice. It does not bind CAP. CAP advisory panels or the Advertising Standards Authority
Suppose you mee: somecne who tells you about a great new preduct. She tells you t pericrms wonderfully and cffers fantastic new features that nobod

FTC’s Endorsement Guidelines ASA’s Social Media Ads Guidelines



Guidelines & Regulation: Enforcement

United States of America

FEDEXRAL TRADE COMMISSION

Washington, D.C. 20580

Mzry K. Engle
Associate Diractor

{Date}
{Address)
Dear {Influencer}:

The Feceral Trade Commission is the nation’s consuner protection agf
our consumer protecrion mission, we work to educate marketers zbout their res

under truth-in-edvertising laws and standarcs, including the FTC’s Endorsemg

I am writing regerding your attached Instagram post endorsing {produj
You posted a picture of {description of picture}. You wrote, “{quotation (ron
post:.”

The FTC’s Endorsement Guides state that i there is a “material conne!
endorser and the marketer of a product — in other words, a corngction that mig
welghl or credibility that consumers give the endorsernent — thal connection sl
and conspicuously disclosed, unless the conneciion is already clear from the ¢f
communication containing the endorsement. Material connections coulc cons
family rclationship, monectary payment, or the provision of free products to thg

The Endorsement Guides apply W marketers and endorsers. [If there 1
connection between you and {Marketer}, that connection should be clearly anf
disclosed 1n your endorsements. | or | It appears that you have a business relatid
{Marketer}. Your material connection to that company skould be clearly and
disclosed in your endorsements.] To make a disclasure hoth “clear” and “cond

should use unambiguous language and make the disclosure stand out. Consur

to notice the disclosure easily, and not have to look for it. For example, consy| ™

longer post unless they click “more,” and many consumers may not click “m

you should disclose any material connection above the “more” button. In add
are multiple tags, hashtags, or 1inks, readers may just skip over them, especiall
appear at the erd of a long post.

posts in their Instagram streams on mobile devices typically see only the ﬁrstol

Social media stars face crackdown over
money from brands

Instagram ‘influencers’ told to clarify paid-for ads, while health
claims are taken down after advertising breaches

A Elizabeth Olsen,

followers since she joined Instagram. Photograph: Rex/Shutterstock

who plays an influencer in the forthcoming film Ingrid Goes West, has attracted 745,000
Consumer protection bodies in the UK and US are increasing their crackdown

on Instagram “influencers”, in an attempt to rein in the big business being
done covertly on social media.

FTC Finalizes Its First Settlement For Social
Media Inflyyencers

1,2C17

Commission (FTC) unanimously approved, by way cf a 2-0 vote, a finzlized crder in what
the first-ever FTC case broughkt against ‘ndividual sccial media influencers.

pefilter, Trevor “TmarTn" Martin and Thomas “Syndicate” Cassell pcsted videos on their
ne pair of stars (with a respective more than 3.3 million and 10 million subscribers) taking
vice CSGO Lotto. The problem was that the two ‘Let’s Play’ eccial influencere fziled to

Id a 42.5% ownership interest in the cnline gambling company, directly in violation of FTC




Endorsements in Advertising

Sponsored Affiliate Product
Content Marketing Giveaways
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FTC’s Guidelines: Affiliate Marketing

1. What should the disclosure state?

g Consumers may not understand “Affiliate link”

a “| get commissions for purchases made through links in this
post”

2. Where should the disclosures be placed?

& Near the affiliate link

15



Research Questions

1. How prevalent are disclosures in affiliate
marketing content on social media platforms?

2. Are these disclosures compliant with the FTC’s
endorsement guidelines”?

10



Method: Data Collection




Method: Data Collection

1ou 405,471 URLS

Tube \ / 019, 999 videos [video description]

Prefix Sampling

@ 2 140,462 pins —> 1,878,815 URLs

[pin URL]
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Method: Identifying Affiliate Links

1. No publicly available list of affiliate marketing companies and their URLs
2. Links may be cloaked:

e http://amzn.to/2hhuk62

e https://www.amazon.com/gp/product/BO1N2XRCKP/ref=as_li_ss_tI?
tag=r-a-site-20

3. Key observation: Affiliate links contain patterns

19



Method: Identifying Affiliate Links

405,471 URLs

[video description] \

URLs Resolved
[3XX, Meta refresh]
1,878,815 URLs /
[pin URL]

[~2.5% timed out]
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Method: Identifying Affiliate Links

URL Domain Count (Paths)
405,471 URLs EEEE— —
[video description] \ / dpbolvw 150
URLS ReSOIVed URL Domain CDooumn;i(r?st;b
[3XX, Meta refresh] —» |~
[~2.5% timed out] clickbank 078
1,878,815 URLs / \ URL Domain, URL Parameter, Gount
[pin URL] | amazon 9
aliexpress af 1624
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Method: Identifying Affiliate Links

URL Domain éCount (Paths)

405,471 URLs T
[video description] \ / dpbolvw 150

URLS ReSOIVed URL Domain CDooumn’;i(r?;b Manual
[8XX, Meta refresh] —» [~ Extraction
[~2.5% timed out] clickbank . 618 /
1,878,815 URLs / \ URL Domain, URL Parameter, Gount l
[pin URL] _gmazon . e 124
aliexpress af 1624 o
- Affiliate
Link
Patterns
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Method: Discovering Affiliate Disclosures

You You
—

Videos with
Affiliate Links

©0-0

Pins with
Affiliate Link
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Method: Discovering Affiliate Disclosures
You
N

You
-
Videos with

Affiliate Links Descriptions

-0

Pins with
Affiliate Link
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Method: Discovering Affiliate Disclosures
You
N

You
-
Videos with

-0

Pins with
Affiliate Link

Bag of
Words
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Method: Discovering Affiliate Disclosures

You You
Tube > MTube \
Videos with
" - L Bag of Hierarchical
Affiliate Links
Descriptions —> Words — Clustering
Y -~ Y4 |
Manual Extraction
Pins with and Analysis of

Affiliate Link Disclosure Clusters

20



Results: Affiliate Marketing Companies

1. 57 Unique Affiliate URL Patterns from 33 Unique Affiliate Marketing
Companies

2. AliExpress, Amazon, Ebay, RewardStyle, ShopStyle, ShareASale

aruneshmathur / affiliate-marketing-disclosures ® Unwatc h~ 3  HStar 7  YFork 2
¢>Code  (!)l|ssues 0 Pull requests 0 Projects 0 Wiki Insights Settings
Code and data belonging to the affiliate marketing disclosure study Edit
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Results: Affiliate Marketing Content

People & Blogs
Gaming
Entertainment
Music

Film & Animation
Travel & Events
Howto & Style
Science & Tech

Categories

No category
Animals
Outdoors
Design
Sports

Categories

Hair & Beauty

Women's Fashion

0 1 2 3 4 5
Affiliate Content (%)
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Results: Affiliate Marketing Content

People & Blogs
Gaming
Entertainment
Music

Film & Animation
Travel & Events
Howto & Style

Science & Tech

0 1 2 3 4 5

You

Categories

3.61%

No category
Animals
Outdoors
Design
Sports

Categories

Hair & Beauty
Women's Fashion

0 1 2 3 4 5
Affiliate Content (%)

29



Results: Affiliate Marketing Content

People & Blogs
Gaming
Entertainment
Music

Film & Animation
Travel & Events

Howto & Stylo |GGG 3.49%

Science & Tech

You

Categories

No category
Animals
Outdoors
Design
Sports

Categories

2.04%
4.62%

0 1 2 3 4 5
Affiliate Content (%)
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Results: Affiliate Marketing Disclosures

You

©



Results: Affiliate Marketing Disclosures

You

10.49%

2,

7.03%



Results: Affiliate Marketing Disclosures

Affiliate Link

Explanation

10.49% Channel
Support

—<: Affiliate Link
Explanation

7.03%

33

7.02%

1.82%

2.44%

4.60%

2.43%

“Affiliate links may be present above”

"This video contains affiliate links, which
means that if you click on one of the
links, I'll receive a small commission”

“AMAZON LINK: (Bookmark this link to
support the show for freelll)”

“(aff link)”

“(This is an affiliate link and | receive a
commission for the sales)”



Results: Affiliate Marketing Disclosures

You

10.49%

Affiliate Link  4.60% “(aff link)”
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Results: Affiliate Marketing Disclosures

be k_,
10.49% F_’

Affiliate Link  4.60% “(aff link)”

7.03%

FTC deems inadequate



Results: Affiliate Marketing Disclosures

"This video contains affiliate links, which

You

Tllhe —_— Explanation 1.829% means that if you click on one of the

links, I’ll receive a small commission”

10.49%

' 0 “(This is an affiliate link and | receive a
7.03% Explanation 2.43%

commission for the sales)”




Results: Affiliate Marketing Disclosures

"This video contains affiliate links, which

— Explanation 1.82% means that if you click on one of the

links, I’ll receive a small commission”
1 0490/0 L>

FTC advocates using

' 0 “(This is an affiliate link and | receive a
7.03% Explanation 2.43%

commission for the sales)”




Results: Affiliate Marketing Disclosures

You

Tube

10.49%

2,

7.03%
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Implications: Understanding Content
Creators

1. What explains the low prevalence of

affiliate marketing disclosures?

2. Are content creators aware of the
FTC’s endorsement guidelines?

39

i~ FTC & Ny
NI @FTC

Q3: As an #influencer, | often use #ad to disclose brand affiliation,
Is that sufficient? #Influencers101 #AskFTC
12:40 PM - Sep 20, 2017

) 11 2 See FTC's other Tweets

7 FIC @ . 4
N2 @FTC

For Twitter #ad is sufficient as long as it’s easily noticed.
#Influencers101 twitter.com/FTC/status/910...
12:41 PM - Sep 20, 2017

) 20 O) 20 people are talking about this




Implications: Examining Affiliate Marketing
Companies

1. Holding affiliate marketing companies
accountable

Updated: May 2, 2018. (Current Associates, see what's changed.)

Welcome to Amazon's website for associates (the “Associates Site"), where you can manage your affiliate marketing relationship

. O n Iy 3 O Ut Of 1 O m OSt p reval e nt Services LLC or any of its affiliate companies, as the case may be (“"Amazon” or “us” or similar terms).

Any person or entity that participates or attempts to participate in our associate marketing program (the "Associates Program” a
or entity, “you", or an “Associate”) must accept this Associates Operating Agreement (this "Agreement”) without change. By regis|

u u
CO m pan I eS I n 0 u r d ataset h ad using the Associates Site, you agree to this Agreement, including the Program Policies (defined in Section 11), which are incorporz:

reference (for example, our Associates Program Participation Requirements, Associates Program IP License, Associates Program Fe

d iSC I OS u re req u i re m e n‘tS i n th ei r Te rm S and Assaciates Program Trademark Guidelines.) Please read them carefully.
of Service

40



Implications: Design Suggestions

1. Design affordances in social media platforms

® Disclosures are limited by the character

space available to them
nicolconcilio £ « Follow
Paid partnership with benefitcosmetics

o [witter: 280 characters, Pinterest: 500 Los Angeles, California

characters

2. Role of Web Browsers

® |n-built tools to detect and highlight
advertisements to users

41



1.

Directions for

Extending analysis to other platforms

® |[nstagram, Blogs, Common Crawl

2. User study with disclosures

® Do users identify and interpret the
disclosures being made?

3. Building browser extension to detect

and highlight advertising content

42

Future Work

’ one plus 6 review Q

About 46,300,000 results

Did you mean: oneplus 6 review

OnePlus 6 review

he Verge @ 467K views * 2 days ago

matte black and glass.

New 4K

OnePlus 6 is the latest flagship from OnePlus. It features a large 6.3" display and comes in two finishes

OnePlus 6 Impressions!
Marques Brownlee 2.5M views * 6days ago

https://youtu.be/Lxet1zLBTME

New 4K

OnePlus 6 Review - Top Notch!

Linus Tech Tips 658K views * 2 days ago

l'hanks to dbrand for sponsoring this video. Check out their OnePlus 6 skins at
https://dbrand.com/Linus-0P6 Sign up for Private

OnePlus 6 is finally unveiled for $529. Here's everything you reed to know about it! OnePlus 57



Summary

Method:
1. We gathereaq:
e ~ (0.5 million YouTube videos

o« ~ 2 million Pinterest pins

2. Extracted all embedded
affiliate links

3. Extracted disclosures (if any)
from these videos and pins

43

Results:

1.

~90% of all videos and
pins with affiliate links do

not disclose these links

~2% of all disclosures are
compliant with the FTC’s
endorsement guidelines



